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With the phenomenal success of Shin Ramyun in Korea, 

Nongshim entered the global market in earnest in the 1980s 

and has spearheaded the globalization of Korean instant 

noodles. As a result, Shin Ramyun has grown to be a global 

brand that represents Korea.

Ansungtangmyun, Chapagetti, Shrimp Crackers, and Honey 

Twist Snack have also been the long-loved brands for over 

30 years.

The age when brand equals competitiveness

A business with strong brand power can deliver sustainable 

value to customers without being swayed by external condi-

tions.

Nongshim is committed to sharpening global competitiveness 

and solidifying business portfolio for sustainable growth through 

systematic brand strategy.

The taste of Nongshim,  

which represents the taste of Korea, 

touches people around the world.



1965 Establishing business 
foundation

1965. 09 
Founded the Company

1967. 09 
Completed Dongrae  
Plant in Busan

1976. 01 
Completed Busan Plant

1976. 12 

Completed Anyang Plant

1978. 03 
Changed company name 
to Nongshim 

1980 Growing as a leader

1980. 07  Potato Chip

1980. 11  Potato Stick

1982. 11  Neoguri, Yukejang 

 Bowl Noodle Soup

1983. 09  Ansungtangmyun

1983. 10  Onion Rings

1984. 03  Chapagetti

1986. 10  Shin Ramyun

1990 Taking a leap

1992. 03 Shrimp Chips

1992. 07  Champong Ramyun

1995. 12   Udon Noodle Soup (Cup)

1998. 09  Chochung U-Gua

2000 Shaping as a global company

1971. 12 Shrimp Crackers

1972. 09  Honey Twist Snack 

1975. 10  Nongshim Ramyun 

1978. 05  Banana Kick

2015. 04  Zha Wang

2015. 11  Champong Noodle Soup

2016. 07  Budae Jjigae Noodle Soup

2016. 10  Chocolate Banana Kick

2017. 08  Gamjatang Noodle Soup

2017. 10  Pretzel

2001. 03  Mupamatangmyun

2008. 05  Hooroorook

2010. 06  Sumi Potato Chip

2011. 04  Shin Ramyun Black

2012. 12  Baeksan Artesian Water

HISTORY

2017. 11  Shin Ramyun Black 

 Bowl Noodle Soup

2019. 02  Shin Ramyun Light

2019. 07  Grilled Shrimp Chips

2019. 08  Nongshim Rice Noodle

2019. 09  Mala Cilantro Mala Soup Noodle

2019. 12  Zha Wang Light 

Milestones
In just 50 years since its establishment in 1965, 

Nongshim has ranked alongside the world’s leading 

food companies to become the pride of Korea. As a 

global food company, Nongshim rewrites the history 

of food culture every day.

1981. 08 
Established Tokyo Office  
in Japan

1982. 04  
Completed the instant noodle  
powder plant in Anseong

1985. 03  
Occupied the largest M/S in the 
domestic instant noodle market

Selected as the official instant 
noodle supplier for the 1986 
Asian Games and the 1988 
Summer Olympics held in Seoul

1991. 09 
Completed 
Gumi Plant

1992. 05 
Completed 
Asan Plant 
dedicated to 
snacks

1996. 09 
Completed 
Nongshim 
Intelligent 
Building and 
Shanghai Plant

1998. 07 
Completed 
Qingdao Plant 
in China

1999. 07 
Launched the Nongshim Shin 
Ramyun Cup World Baduk 
Championship

1999. 09 
Operated Gumi Plant, a 
state-of-the-art production 
facility for the 21st century

2000. 11  
Completed 
Shenyang Plant

2000. 12 
Obtained the 
ISO14001 
certification for  
five plants

2001. 10  
Selected as a 
company that 
can deliver 
sustainable 
growth by Bain 
& Company

2005. 07   
Completed  
LA Plant

2007. 04   
Completed 
Noksan 
Plant

2008. 09   
Completed 
Jinshan Plant 
in Shanghai 
(Relocation of 
Shanghai Plant)

2011. 12   
Recognized to 
be compliant 
with HACCP  
(all products at 
all plants)

2010.08    
Completed 
Yanbian Plant 
and started 
the production 
of Baeksan 
Artesian Water

2015. 09  
Celebrated 
Nongshim’s 50th 
anniversary

2015. 10 
Completed a new 
plant for Baeksan 
Artesian Water 
production

2015. 12 
Achieved KRW 
10 trillion in 
cumulative Shin 
Ramyun sales

2016. 10  
Celebrated Shin 
Ramyun’s 30th 
anniversary

2017. 06  
Became 
Korea’s first 
food company 
to enter all 
Walmart 
stores in the 
US

2019. 09  
Promoted the 
construction 
of the 2nd 
plant in the 
U.S.

2018. 12  
Achieved record 
high in overseas 
sales

Ranked 3rd 
in Korea’s 
representative 
global brands 
(Shin Ramyun)
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Message from the CEO

of responsibility. We will also materialize action plans for the 

accomplishment of this year’s management goal and operate the 

responsible performance management system, thereby laying 

the groundwork for sustainable responsible management system. 

The major tasks we will promote this year for the realization of 

management goal are as follows:

Strengthen competitiveness of core businesses

Our core instant noodle and snack businesses have recovered 

competitiveness despite fierce competition among new products and 

low-priced sales promotions by competitors. Moreover, our future 

growth engine, Baeksan Artesian Water, has solidified its market 

dominance by achieving double-digit market share. Now is the time 

to accelerate the growth of main businesses beyond just pursuing 

stability. To this end, we will cultivate air-dried noodle category as a 

new growth engine, escalate the value of snack brands, and expand 

the territory of Baeksan Artesian Water, consequently strengthening 

our market position.

Lay more emphasis on developing future businesses

We will focus our core competencies on acquiring new growth engines 

at the enterprise level. To this end, the company will make best 

efforts to develop cutting edge technologies and cultivate strategic 

businesses which go beyond the prototype of existing businesses.  

Stabilize global infrastructure

Nongshim has continued large-scale investments in the construction 

of Incheon Integrated Logistics Center which will lead the innovation 

of domestic logistics service, and Qingdao New Plant which will be 

the outpost of global sourcing. This year, we will continue to invest 

in global businesses including the construction of the 2nd plant 

in the U.S. All these investments will further enhance our global 

competitiveness. Meanwhile, our global business will depend on how 

effectively we use the global network and infrastructure. Therefore, 

we will further optimize production, logistics, and R&D infrastructure 

at home and abroad and pioneer new overseas markets.

Focus on customer-centric management

We will pursue qualitative growth by putting the customer first to 

ensure higher productivity beyond the limit of quantitative growth 

centered on sales performance. To this end, we will concentrate our 

capabilities on improving entire process of product development, 

purchasing, production, and sale from the customer’s perspective 

and expanding customer base. Recent business environment asks us 

for change and challenge, and the answer comes from customers. 

We will create the best products and services that meet customer 

requirements. All our management activities start from customers.

Improve industrial structure for profitable growth

We can see that a lot of companies crumble due to low profitability 

no matter how large sales they achieve. Stable profitability is an 

essential prerequisite for long-lasting companies. Nongshim has 

faced sluggish profitability despite quantitative growth for several 

years. It is time to renovate our expenditure and profit structure. 

All our employees will endeavor to improve cost competitiveness, 

investment efficiency, and financial soundness, thereby building 

a virtuous circle where sales and profit growth is ensured in a 

sustainable way.

We will do our best to remain faithful to the above management 

philosophy and achieve goals for 2020, thus coping with the market 

changes both at home and abroad. Your encouragement and advice 

would be greatly appreciated.

Nongshim is now required to rise in rapidly changing business 

environment and identify new growth opportunities. Our over 

50-year corporate history can be summarized into two words - 

“Challenge” and “Response.” Nongshim has evolved into Korea’s 

representative food company in less than five decades since mid-

1960s when we entered the instant noodle market where the 

leading company took up around 80% market share, which is 

attributable to challenging spirit and outstanding risk control of our 

employees. Today, we are making a remarkable figure on the global 

stage. With the DNA of Nongshim resistant to risk and change, we 

will lay a foundation for another leap forward.

Once again, I sincerely thank you for your interest and support, and 

wish you good health and lasting prosperity.

CEO of Nongshim   Joon Park

Dear customers and shareholders

I would like to express my deepest appreciation for your 

continued support and encouragement for Nongshim 

throughout the past year.

In 2019, Nongshim achieved KRW 2.34 trillion in 

sales and KRW 78.8 billion in operating profit on a 

consolidated basis. While our sales grew year-on-

year, profitability slightly waned due to intensifying 

competition. This year Nongshim will endeavor to 

improve both in sales and profitability by enhancing 

core businesses and expanding global operation.

It is expected that 2020 will be a year of extreme 

uncertainty. The outbreak of coronavirus disease 

is having a bad influence upon the global economy 

beyond China. The domestic economy is also facing 

challenges due to shrinking consumption and lower-

than-expected exports to China. Other uncertainties 

include the result of the U.S.-China trade negotiations, 

prolonged conflict between Korea and Japan, and 

aftermath of the Brexit. Politically, the conflict between 

the conservatives and the progressives is growing 

ahead of the election of members for the 21st National 

Assembly. Meanwhile, companies or organizations that 

bring about negative social issues cannot avoid critical 

damages from consumer boycotts. In response to these 

unfavorable business environments, a lot of companies 

are making diverse efforts for change and innovation, 

and Nongshim is also required to focus on two tasks 

- controlling accidental risks and simultaneously 

enhancing sales and profitability.

Nongshim has set “Responsible Management” as our 

management guideline for 2020. This means that 

despite adverse circumstances, we must do what 

must be done with a sense of duty. As mentioned 

above, we are all experiencing a period of uncertainty 

and to overcome this, all employees of Nongshim 

are committed to doing their duties with a sense 



08 09ANNUAL REPORT 2019

Financial Highlights

Sales Breakdown in 2019 (Non-consolidated basis, unit: KRW in billions)

* Sum of each overseas local subsidiary

210

156

31

13

2015

253

179

40

12

2016

225

200

47

15

2017

267

252

65

22
7

2019

260

225

59

20

2018

Operating Performance (Non-consolidated basis, unit: KRW in billions)

2017 2018 2019

Sales* 1,855 1,858 1,906

Instant noodles 1,210 1,199 1,215

Snacks 321 324 324

Beverages 137 155 162

Import brands 184 203 215

Export 172 191 212

Gross profit 570 496 497

Operating profit 76 67 49

Net profit 80 76 56

* Sales exclude sales allowances, while sales of each business division are based on gross sales (non-consolidated basis)

2017 2018 2019

Total assets 2,317 2,407 2,497

Total liabilities 470 512 581

Total shareholders’ equity 1,847 1,894 1,916

Debt-to-equity (%) 25.5 27.0 30.3

Price-dividend yield (%) 1.1 1.6 1.7

Financial Status and Ratio (Non-consolidated basis, unit: KRW in billions)

Sales 

(Consolidated basis, unit: KRW in billions)

2017 2018 2019

2,2362,208
2,344

Operating Profit 
(Consolidated basis, unit: KRW in billions)

2017 2018 2019

8996
79

Export 212

Import brands 215

Beverages 162

Snacks 324

Instant noodles 1,215

2019

57.1%

15.2%

9.9%
10.1%

7.6%

Sales of Overseas Subsidiaries (Unit: USD in millions)

Japan AustraliaChina U.S. Vietnam
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Nongshim’s instant noodle brands are 

captivating the heart of global consumers 

through special tastes and quality. We 

deliver more values through instant noodles.

The higher brand value, the higher corporate value

Nongshim products are rising into globally recognized brands competing with internationally 

renowned food brands in the world beyond Korea and generating distinctive values.

Brand Portfolio

Doongji Cold 

Noodles

Kal Guk Soo

Shin Ramyun Black

Shin Ramyun

Ansungtangmyun

Zha Wang

Chapagetti

Kellogg’s

Brand 
Line-up

Zha Wang Light

Shin Ramyun 

Light

Instant Noodles

Snacks

Beverages

Import Brands

Nongshim snacks satisfying 

consumer needs, safety, 

and health are the nation’s 

best brands loved by people 

of all ages for a long time.

Nongshim provides 

domestic consumers with 

new tastes and experiences 

by introducing a variety of 

the world’s renowned 

food brands.

From Baeksan Artesian Water, 

the world-class bottled water brand, 

and fruit juice to tea drinks and sodas, 

our top beverage brands open the 

world of new tastes to consumers.

Yukejang Bowl 
Noodle Soup

Neoguri
Mupamatangmyun

Champong 
Ramyun

Shrimp Big 
Bowl

Shin Ramyun Black 
Bowl Noodle

Welch’s 
Soda

Capri-Sun

Baeksan Artesian 
Water

Power O2
Ito En

Welch’s Juice

Shrimp 
Crackers

Honey Twist 
Snack

Potato Stick

Onion Rings

Cuttlefish Snack

Banana Kick

Potato Chip

Tako Chips
Drumstix

Indian Corn Snack

Sumi Potato 
Chip

Chochung U-Gua

Pawn Snack

Chupa Chups

Smucker’s Jam

Mentos

McCormick

VONO

Hondashi

Pringles

Housefoods

Tulip

Lindt

Alcurnia
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Shin Ramyun, as the Korean food ambassador 

promoting the spicy taste of Korea, spearheads 

the Korean Wave of instant noodle and our global 

expansion.

Sold in over 100 different countries around the world, Shin 

Ramyun has risen into a globally recognized brand loved by local 

consumers.

Shin Ramyun, as Korea’s representative food brand sold in global 

on/offline distribution giants such as Wall Mart, Costco, Amazon, 

Taobao, and Jingdong, is at the forefront of exploring new overseas 

markets with its powerful brand awareness.

On the strength of the progress of Shin Ramyun, Nongshim has 

become the 3rd largest instant noodle maker with around 15% 

market share in the U.S. We have also attained stable sales growth 

in China by operating more than 1,000 distribution channels. 

Shin Ramyun is now capturing consumers around the world with its 

differentiated spicy taste and utmost quality.

Everyone can enjoy Shin 

Ramyun anytime anywhere 

in the world. It has grown to 

be a world-class food brand 

beyond Korea.

33-year-long global mega seller brand

SINCE 1986

Brand Portfolio The higher brand value, the higher corporate value

Nongshim products are rising into globally recognized brands competing with internationally 

renowned food brands in the world beyond Korea and generating distinctive values.

Capturing 
the world with 
Korean tastes
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Boasting the history of 35 years, Chapagetti is loved by 

consumers with an overwhelming market share of 85% in 

the nation’s chajang ramyun market.

Launched in March 1984, Chapagetti has become the best-selling 

instant noodle brand in the domestic chajang ramyun market, as it 

perfectly reproduces the authentic flavor and taste of Chinese stir-fry 

chajangmyun.

A total of over 6.1 billion packs of Chapagetti have been sold so far in 

Korea, the 4th highest in the entire domestic instant noodle market. 

These unprecedented records allowed Chapagetti to go down in the 

history of the domestic chajang ramyun sector at the Jjajangmyeon 

Museum located in Incheon.

It has also delivered new values such as a hybrid noodle named 

“Chapaguri (Chapagetti & Neoguri)” and “Truffle Chapagetti” to 

consumers. Chapagetti will make a new milestone in the history of 

the domestic chajang ramyun market through continuous quality 

improvement going forward.

Chapagetti, the No. 1 chajang 

ramyun brand in Korea, lets 

you enjoy chajangmyun, the 

favorite food for people of 

all ages, at home in just 5 

minutes.

35-year-steady selling brand 

SINCE 1984

Brand Portfolio The higher brand value, the higher corporate value

Nongshim products are rising into globally recognized brands competing with internationally 

renowned food brands in the world beyond Korea and generating distinctive values.

Delivering 
happiness to the 
lives of everyone
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Having opened a new chapter in the Korean snack 

culture, Shrimp Crackers has grown into a megahit snack 

brand for its superior quality.

Shrimp Crackers is the best-selling snack brand which has enjoyed 

massive popularity for almost half a decade since its launch in 1971. 

The taste and quality delivered by Nongshim’s proprietary parching 

technology is the key to its success as the favorite snack for Korean 

consumers across the age spectrum.

Shrimp Crackers has sold over 8 billion packs so far and its annual 

sales still surpasses KRW 80 billion, leading the domestic stock market.

Moreover, it is exported to more than 70 different countries beyond 

Korea and Asia as a global snack brand. Shrimp Crackers is today 

sold throughout Walmart stores, the biggest offline retail chain in the 

U.S. as well as on the Taobao.com, the largest e-commerce platform 

in the world.

Nongshim will continue to launch Shrimp Crackers with new value 

and taste, thereby solidifying its status as a global brand.

Shrimp Crackers, Korea’s 

No.1 snack, delivers the 

optimal taste and texture 

loved by consumers of all 

ages.

48-year-longest-lived snack brand 

SINCE 1971

Brand Portfolio The higher brand value, the higher corporate value

Nongshim products are rising into globally recognized brands competing with internationally 

renowned food brands in the world beyond Korea and generating distinctive values.

Creating 
the history of 
longest-lived brand



18 19ANNUAL REPORT 2019

Baeksan Artesian Water, the world’s best natural 

water produced through the world-class facilities, 

will grow into a premium brand to lead the growth of 

Nongshim for the coming 50 years.

Mt. Baekdu is known as one of the cleanest water sources in the 

world along with Alps in France and Caucasus in Russia. Baeksan 

Artesian Water is produced with the natural water originating from 

the Naedu Stream located in the preservation area in the pristine 

primeval forest of Mt. Baekdu.

Baeksan Artesian Water is recognized as the world-class natural 

water as it boasts abundant minerals and mild taste by being 

naturally filtered by the volcanic bedrock of Mt. Baekdu.

Baeksan Artesian Water ensures safe and high quality as Nongshim 

directly manages the entire production process ranging from water 

collection and production to logistics and delivery in the smart factory 

equipped with sophisticated facilities built by Krones of Germany.

Baeksan Artesian Water is expanding its market presence not just 

in Korea and China but also around the world. Followed by Shin 

Ramyun being the world’s leading number one, Nongshim promises 

to nurture Baeksan Artesian Water into our second global brand, 

thereby heading one step further into a global food company.

Baeksan Artesian Water, 

natural water filtered by the 

volcanic bedrock, makes our 

body healthier.

Brand Portfolio The higher brand value, the higher corporate value

Nongshim products are rising into globally recognized brands competing with internationally 

renowned food brands in the world beyond Korea and generating distinctive values.

1,400,000
The largest production           

capacity in Korea 
tons 
a year

Paving the way for 
becoming a premium 
bottled water brand
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Finland

Russia

Kazakhstan

Kyrgyzstan

Bhutan

Laos

Vietnam

Cambodia

Brunei

Philippines

Palau

Guam 

Micronesia Marshall Islands

Kiribati

U.S.A.

Mexico

Dominican Rep.

Suriname

Brazil

Paraguay

Argentina

Canada

Tahiti

New Caledonia

New Zealand

Fiji

Tuvalu

Western Samoa

Cook Islands

Taiwan

Japan

China

Hong Kong

Indonesia

Australia 

Papua New Guinea 

Bangladesh

Uzbekistan

Mongolia

Norway

Sweden

Poland

Ukraine

Bulgaria

Nigeria

Algerie

Molta

Libya

Egypt

Turkey

Iran

U.A.E.

Oman
Saudi Arabia

Ethiopia

Kenya

Madagascar

South Africa

Slovakia

Austria

U.KIreland

France

Swiss

Germany

Spain

Morocco Jordan
Kuwait Pakistan

Nepal

India
Thailand

Myanmar

Malaysia

Singapore

Qatar

Guinea

Ghana

Angola

Netherlands

Guatemala 

Nicaragua 

Panama 

Chile 

Bolivia 

Peru 

Czech

Brand Portfolio The higher brand value, the higher corporate value

Nongshim products are rising into globally recognized brands competing with internationally 

renowned food brands in the world beyond Korea and generating distinctive values.

Shin Ramyun in the world

Mesmerizing the world with 
the spicy taste of Shin Ramyun

Cumulative sales revenue and units of 

Shin Ramyun as of the end of 2019

KRW13.5 
trillion and 32 

billion units

Shin Ramyun, the No.1 instant noodle brand of Korea!

Based on its solid brand power, Shin Ramyun is at the forefront of 

boosting global business of Nongshim.

Shin Ramyun dreams of becoming a global superstar.  

Shin Ramyun serves as the Korean food ambassador boasting 

differentiated spicy taste in over 100 countries. Shin Ramyun has 

risen into a global brand capturing consumers from Jungfrau, the 

roof of Europe, to Punta Arenas, the southernmost city of the 

globe. In 2019 alone, overseas sales of Shin Ramyun surpassed 

USD 302 million, the largest ever in its history, fueling sales 

growth of Nongshim in the global market. Shin Ramyun has no 

border; its spicy taste will continue to run through the world, 

driving the Korean Wave of instant noodle.
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The history of Korea’s instant noodle industry has begun Nongshim’s 

history. And our footprint also represents the history of Korea’s food 

industry.

Our flagship products have been highly recognized with distinctive tastes 

and qualities at home and abroad for decades, thereby contributing to 

building a strong brand power.

Nongshim will further solidify its dominance in the instant noodle and 

snack markets while cultivating the competitiveness of Baeksan Artesian 

Water as the next driving force for the purpose of opening a new chapter 

in the history of Nongshim as a global company.

Instant Noodles 24
Snacks 28
Beverages 30
Import Brands 32

Review of 
Operations
Nongshim will raise its position 

as a global food company by 

continuously enhancing the 

power of brands.
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54.4%

Shin Ramyun creates the legend of instant noodle brand

Becoming the No.1 noodle manufacturer in 1985 thanks to tremendous popularity 

of Ansungtangmyun, Neoguri, and Chapagetti, Nongshim has been maintaining the 

indisputable leading position in the domestic instant noodle market. The key is unique 

taste, quality, and brand competitiveness of Shin Ramyun. 

Shin Ramyun has written a glorious history in the instant noodle market: over KRW 

100 billion in annual sales in 1992, six years after its launch in 1986; the first overseas 

production in 1996; export to 100 countries in 2014; and accumulated sales of KRW 10 

trillion by a single brand for the first time in the industry in 2015.

Shin Ramyun, the Korean food wave leader, has garnered a lot of popularity not only 

in Asia including China but also the U.S., Canada, and even in South America, thereby 

solidifying its presence as a global brand. Shin Ramyun has been sold over 32 billion 

units so far, with the accumulated sales reaching KRW 13.5 trillion.

Going forward, Shin Ramyun will continue to drive the growth of Nongshim’s overseas 

business and expand customer base around the world with unparalleled brand 

competitiveness.

1,231 1,199 1,215

20182017 2019

INSTANT 
NOODLES
For over half a century, Nongshim has been capturing the 

taste of consumers by providing diverse food products 

under the philosophy of pursuing customer happiness 

through heartfelt products.

Our flagship brands, ranging from steady sellers such as 

Shin Ramyun, Yukejang Bowl Noodle Soup, and Ansung-

tangmyun to air-dried noodle products which live up to 

global well-being trend, have been loved by consumers 

for a long time with dominant competitive edge.

Nongshim’s instant noodle products are delivering greater 

values and happiness to consumers across the globe.

Market share in the 
domestic instant
noodle market in 2019

Sales trend of the  
instant noodle business

(Unit: KRW in billions)
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 Launch a variety of products that lead consumption trend

Nongshim has been leading the trend of instant noodle market by launching a variety 

of products meeting consumer needs for new instant noodles.

Nongshim Rice Noodle, launched in August 2018, features the combination of rice 

noodle and fresh soup, helping consumers enjoy as a meal. Mala Cilantro Mala Soup 

Noodle, launched in September through a joint development with China subsidiary, is 

a product that can meet demand for exotic foods with native taste and flavor.

On top of that, Nongshim has provided a limited edition of Truffle Chapagetti 

containing the taste and flavor of truffle, one of the three great delicacies, Happy 

Ramyun and Acorn Spicy Cold Chewy Noodle which reflect the New-tro trend. These 

products have contributed to widening consumers’ choice. 

We were also proactive in launching new cup noodles to accommodate the 

changing consumption trend due to the increase in single households and 

tastes of those in their 20s and younger.

Nongshim promises to take the lead in developing new instant noodles that 

consumers want and delivering new values to them.

Draw the air-dried noodle wave in the instant noodle market

The air-dried noodle is the future of Nongshim’s instant noodle business. Based on the 

advanced air-dried noodle manufacturing technology, Nongshim is leading the air-dried 

noodle market with increasing demand.

Shin Ramyun Light, launched in February 2019, was sold more than 50 million packs 

just in eight months, solidifying its top position in the domestic air-dried noodle market. 

This remarkable achievement resulted from gaining much popularity from consumers 

in their 40s and 50s as well as young women by realizing low calorie and fresh taste 

despite the unique taste of Shin Ramyun.

Due to the popularity of Shin Ramyun Light, Nongshim achieved KRW 85 billion, an 

increase of 44% from KRW 59 billion in the previous year, in the domestic air-dried 

noodle market.

It is expected that the air-dried noodle market will continue to grow with the expansion 

of well-being trend. In response, we launched Zha Wang Light in December 2019 and 

are promoting the development of diverse air-dried noodles.57.1%

Spread the Spicy Taste along the Shin Ramyun Road!

Shin Ramyun is the Korean food ambassador. It has become 

an essential course for tourists who visit the observatory of 

Jungfrau, the highest peak of the Alps located at an altitude 

of 4,000 meters, to enjoy Shin Ramyun Cup. Shin Ramyun is 

also available at the observatory of Matterhorn and a cafete-

ria on hiking trail to Mont Blanc.

Moreover, Shin Ramyun is very popular in Himalaya. It is not 

difficult to find restaurants that sell Shin Ramyun in Nepal and 

a lot of trekkers who enjoy Shin Ramyun Cup.

In Punta Arenas, the southernmost city of the globe and 

gateway to the Antarctic, with a population of 120 thousand, 

there is the “Shin Ramyun House” with the signboard written 

in Korean language.

Like this, Shin Ramyun has sold over KRW 700 billion annu-

ally across the Shin Ramyun Road encompassing the head 

(Jungfrau), waist (Himalaya), and leg (Punta Arenas) of the 

earth, evolving into a global brand that captivates the taste of 

consumers all over the world.

Sales proportion of the 
instant noodle
business in 2019
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SNACKS
Offering excellent tastes and quality, Nongshim’s snack 

products are full of our commitment to customers’ health 

and safety.

Shrimp Crackers, Nongshim’s representative snack brand 

loved by consumers of all ages since the launch in 1971, 

has sold over 8 billion packs for the past 48 years. Aside 

from Shrimp Crackers, Nongshim has seven other brands 

with over 40 years of history and five brands with 30 

years of history with powerful brand awareness, living up 

to the changing consumer tastes and social trends.

Nongshim promises to develop snack products meeting 

consumer needs, further solidifying its status as the lead-

ing snack company in Korea.

Sales trend of the 
snack business

(Unit: KRW in billions)

31.1%

15.2%

Market share in the 
domestic snack market 
in 2019

Sales proportion of the 
snack business in 2019

Continuously launched differentiated new snacks

As the leader in the domestic snack market, Nongshim has been enhancing competitive-

ness by launching a wide array of products to meet consumers’ needs who crave for not 

only new tastes and but at the same time for traditional brands in order to deliver new 

value to customers.

Sumi Chip Mala Spicy Sauce and Cheddar Cheese, launched in October 2019, reflected 

changing market needs and the recent trend of absorbing overseas food cultures without 

reserve, thereby gaining much popularity from young consumers. As a result, Sumi Chip 

provides six different tastes including existing original, onion, honey mustard, and basil 

pesto tastes.

Mini Indian Corn Snack, Mini Banana Kick, and Mini Pretzel feature a small-sized and 

slab-sided package which reflect segment changes of leading consumers. These prod-

ucts are appealing to young consumers in their 10s and 20s due to convenience and 

cost effectiveness.

Meanwhile, Roasted Shrimp Chip, launched in July, provides unconventional crispness 

and nutty taste as 1mm-thin rice dough is roasted in a giant oven at 400 degrees Cel-

sius. This product contributes to expanding our shrimp snack territory in the market to-

gether with Shrimp Crackers and Shrimp Flavored Chips. 

Going forward, Nongshim will reach out to our consumers with different snack brands 

and strive to generate new values.
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Baeksan Artesian Water to lead the future of Nongshim

Nongshim’s Baeksan Artesian Water has been highly appreciated for its balanced 

mineral substances and pureness from water professionals, enhancing its brand power 

at home and abroad and achieving 10.3% growth year-on-year in sales in 2019.

The quality of bottled water greatly depends on water sources. Baeksan Artesian Water 

is taken from the Naedu Stream, a natural water source filtered by the volcanic bedrock 

of Mt. Baekdu for a long time. Therefore, it is the world’s purest natural water rich and 

well-balanced in healthy minerals.

Based on confidence on product quality, Nongshim is focusing on optimizing logistics 

system and entering large cities including Beijing and Shanghai in order to target the 

Chinese bottled water market with the size of over KRW 10 trillion. We are also pioneering 

new sales channels in the U.S. and Australia as well as Hong Kong, Taiwan, and Japan.

Global beverage brands loved by consumers

Through the license agreements with global beverage makers, Nongshim provides 

a wide variety of world-class beverage brands to domestic consumers, including 

Welch’s juice and soda, and natural fruit drink Capri Sun. Particularly, various tastes 

and packages of Capri Sun are produced at Asan Plant with state-of-the-art facilities 

specialized in beverages. Other beverage products include Power O2, a concentrated 

oxygen drink of Adelholzener, Oio Tea and Jasmine Tea of ITO EN, a world-class 

tea maker. These products deliver differentiated tastes and pleasure to consumers. 

Nongshim will continue to develop new competitive products through alliance with global 

makers and facilitating its own technologies, leading the domestic beverage market.

2017 2018 2019

155

137

Nongshim is delivering healthy life and pleasure to 

consumers with a global premium bottled water brand 

Baeksan Artesian Water and other globally recognized 

beverage products.

Particularly, Baeksan Artesian Water, developed after 

10 years of R&D endeavor, is building brand power at 

home and abroad thanks to excellent water taste, high 

quality ensured by cutting-edge technology and facili-

ties, and extensive sales network.

Other beverage brands such as Welch’s Juice of 150 

years of tradition, Capri-Sun, global children’s favorite 

beverage for almost 50 years, and a global tea drink 

brand ITO EN, all deliver differentiated tastes and ex-

periences to domestic consumers.

Nongshim will continuously enhance its competitive 

edge in the beverage business by optimizing production 

facilities and expanding overseas network.

BEVERAGES

Sales trend of the 
beverage business

(Unit: KRW in billions)

7.6%

Sales proportion of 
the beverage
business in 2019
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10.1%
IMPORT 
BRANDS

As consumers across the globe can encounter Korean 

tastes through Nongshim, domestic consumers are also 

experiencing world-class products through Nongshim.

Nongshim’s global brand import and sales business is 

carried out based on strategic partnership with global 

food companies. This also makes great contribution to 

enhancing our global network necessary for promoting 

globalization strategy.

Major import brands such as Kellogg’s cereals, Chupa 

Chups, Tulip, House Curry, and Vono Soup are posting 

robust growth in sales by gaining popularity from do-

mestic consumers who desire to try different tastes in 

global foods.

More diversified product portfolio

Nongshim imports and sells top-notch brands with worldwide reputations, including 

Kellogg’s cereals of the U.S., Tulip of Denmark, House Curry, and world’s first lollipop 

Chupa Chups of Spain. 

The lineup of our global brands has been strengthened by introducing Kellogg’s potato 

chip brand Pringles in 2012, a global candy brand Mentos in 2014, retail coffee Folgers, 

Jam, and Jif of Smucker’s in 2017, and over a 170-year premium chocolate brand 

Lindt in 2018, a global jelly maker PIM’s Sour Jacks and Villa Blanca Oil of Spain’s No.1 

oil maker ACESUR in 2019 with the aim of providing Korean consumers with more 

diversified option for food.

Going forward, Nongshim will strive to expand consumer-tailored marketing activities, 

identify new markets, and introduce new products in order to seek stable growth of our 

global brand import and sales business.

Sales trend of the import 
brands business

(Unit: KRW in billions)

Sales proportion of 
the import brands
business in 2018
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Raising global competitiveness is what Korean food companies must 

pursue for sustainable growth.

Having focused on the globalization strategy since dominating the 

domestic instant noodle market in 1990s, Nongshim has attained stable 

sales growth in the global market based on premium brand value.

The second plant in the U.S., which will be completed in 2021, will help 

Nongshim dramatically enhance its global competitiveness. 

We will continue to accelerate global business in order to secure the 

super gap with domestic peers and pave the way for sustainable 

growth.

Nongshim has solidified 

its status as a global food 

company by achieving 

remarkable overseas sales.

United States 36
China 40
Japan 44
Australia & Export 46

Global Business
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Major brands

In the U.S. where a lot of 

world-class products fiercely 

compete to survive, Nongshim 

has become a global brand 

sought after by consumers 

across the nation.

UNITED STATES

Nongshim, the Korean taste which captivates 

local consumers 

Our global brand Shin Ramyun has captivated the taste of local 

consumers, which resulted in an elevated status in the U.S. 

Shin Ramyun has established itself as a byword for Korean 

food wave by becoming the first Korean food brand to enter 

more than four thousand Walmart stores across the U.S. in 

2017. Since then, the sales channel of Shin Ramyun has been 

expanded not only to local superstores such as Costco and 

Kroger but also to supermarkets of major government agencies 

including the Capitol Hill and the Pentagon. Diverse and active 

marketing activities for local consumers were also promoted. 

As a result, sales in the mainstream market surpassed those of 

Asian market.

Moreover, Shin Ramyun Black became the only pack noodle 

available in the Amazon Go unmanned store in Seattle. Neoguri, 

Ansungtangmyun, and Yukejang Bowl Noodle Soup have 

also seen remarkable sales growth by gaining popularity from 

Hispanic consumers.

Particularly, Shin Ramyun Light, the best-selling product in the 

domestic instant noodle market in 2019, made a splash among 

overseas Koreans as its differentiated taste and quality went 

viral, which resulted in exporting to the U.S. in just six months 

after its launch.

In response to growing interest in well-being in the U.S., 

Nongshim intends to reinforce the brand power of Shin Ramyun, 

Shin Ramyun Black, and Shin Ramyun Light which overwhelm 

low-priced Japanese instant noodle products in taste and quality.

2019 Sales in the U.S.

USD 252 
million

Udon Noodle Soup

Shin Ramyun 
Black

Yukejang Bowl 
Noodle Soup

Shin Ramyun

Chapagetti Neoguri
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We expect the 2nd plant to contribute to efficiently securing raw 

materials, saving logistics costs, creating synergy between both 

plants, and entering South American market including Mexico. The 

construction of a new plant will start in early 2020 with the schedule of 

operation at the end of 2021.

The 2nd plant will have even air-dried noodle production capacity 

unlike the existing plant with only fried instant noodle production 

facilities. It is expected that air-dried instant noodle market size in the 

U.S. will grow due to increasing interest in healthy foods, and the 2nd 

plant will play a key role in launching new products and creating a new 

market.

Brief History of 

Nongshim in the U.S.

Established an office in San Francisco

Moved the office to Los Angeles

Established Nongshim America, Inc.

Launched a branch office in Canada

Started a plant operation in Rancho Cucamonga

Determined the construction of the 2nd plant

Established Nongshim Canada, Inc.

1984

1987

1994

2002

2005

2019

2020

Aspire to become the No. 1 brand in the U.S. market

The size of the U.S. instant noodle market is around USD 1.2 billion a 

year. Considering that microwave food products are more widespread 

among local consumers, the demand for instant cup noodles is steadily 

on a rise. Nongshim is, therefore, locally producing microwave version 

of Shin Ramyun, Shin Ramyun Black, Yukejang Bowl Noodle Soup, and 

Kimchi Noodle Soup.

We are competing against Japanese rivals in the U.S. with the brand 

power of Shin Ramyun and extensive distribution network. While 

Japanese companies depend on low-end product marketing, our 

strategy is centered around premium products with differentiated 

taste and quality. Our sales in the U.S. has been rapidly increasing 

by launching new products that meet local consumption trend unlike 

Japanese rivals who are suffering from sluggish sales growth.

Nongshim aims to overtake Japanese rivals and become the No. 1 

food brand in the U.S. market through excellent product quality and 

systematic production and distribution system. We will also expand our 

market throughout the Americas beyond the U.S. and Canada.

Accelerate growth by establishing the 2nd plant

Nongshim determined the construction of the 2nd plant around the 

local plant in Los Angeles in order to take a leap forward in the global 

market.

“Consumers with different backgrounds in the U.S., including 

Asians and Latin Americans, are enjoying the taste of Nongshim 

products. This proves that the taste of our brands can be 

delivered to all 7.7 billion people around the world.” 

Sales trend 

(USD in millions)
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Change the culture of instant noodle market 
in China 

Our advancement into the Chinese market began in earnest 

with the construction of Shanghai Plant in 1996 and our sales 

in China soared more than 40 times for the past two decades. 

Today, Nongshim is recognized as a premium brand in China.

The key to our success in the world’s largest noodle market 

can be summed up as our differentiated products and localized 

marketing strategy. That is, we have stuck to the principle 

of delivering the authentic spicy taste of Korean food while 

implementing ad and marketing campaigns thoroughly 

customized for local consumers.

It is our confidence on taste and quality that has allowed us 

to differentiate ourselves as a premium brand. We have also 

disseminated the Korean cooking style of boiling instant noodle. 

It has become so popular in China that a lot of local instant 

noodle makers are selling products of similar cooking method.

The Nongshim Shin Ramyun Cup World Baduk Championship 

has also made great contribution to enhancing the brand 

awareness of Nongshim as well as Shin Ramyun as a cultural 

marketing campaign.

Local production capacity has been expanded in accordance 

with sales increase. The new Qingdao Plant equipped with 

sophisticated facilities specialized in ingredients including 

powder soup started production in 2020. We are also reviewing 

the expansion of Shanghai Plant in the mid- to long-term.

In the aspect of marketing strategy, Nongshim is focusing on 

expanding online sales and O2O channels by establishing an 

organization dedicated to online business in line with changes 

in local distribution environment.

As a result of those efforts, our flagship brand Shin Ramyun is 

sold at major retail stores and convenience stores across the 

nation as well as Taobao.com. Shin Ramyun was also chosen as 

the most sought-after Korean premium product in China by a 

local media outlet.

CHINA
In China, the world’s largest consumer of 

instant noodles, Nongshim has been creating 

the Korean food wave through Shin Ramyun.

Major brands

2019 Sales in China

USD
 267 

million Shin Ramyun

Onion Rings

Kimchi Ramyun

Shrimp Crackers

Zha Wang

Pawn Snack

Baeksan Artesian
Water

Shin Cup 
Noodle Soup

Kimchi Big 
Bowl
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Nongshim’s online business in China, in particular, has been growing at 

an unstoppable pace every year. On Chinese Black Friday Day in 2019, 

our sales through online shopping malls reached 7 million yuan, or 

KRW 1.16 billion, an increase of 40% from the previous year.

Nongshim opened the official site ‘农心官方旗舰店’ on Taobao.com at the 

end of 2013 for the first time among Korean food companies. Sales on 

the site hit a new record of USD 22 million in 2019, more than 10 times 

in just six years after achieving USD 2.1 million in 2014.

Going forward, we will focus more on targeting the fast-evolving local 

online market to become a player leading the Korean food wave.

Baeksan Artesian Water, the post-Shin Ramyun brand

Nongshim is cultivating Baeksan Artesian Water as the post-Shin 

Ramyun brand for future growth. In China, natural water market is at 

an early stage of growth as local drinking water market still depends on 

pure water purified from tap water. 

By capitalizing on the popularity of Shin Ramyun as a premium brand, 

we have been conducting marketing activities aimed at positioning 

Baeksan Artesian Water as a premium and healthy natural water in 

China.

To meet increasing consumption of high-quality water driven by 

improved income level of local people, Nongshim completed the 

construction of the third production line of Baeksan Artesian Water in 

September 2017, expanding annual production capacity to maximum 1.4 

million ton.

Our strategy aims to expand the sales of Baeksan Artesian Water in 

China equivalent to those of Shin Ramyun within three or four years and 

explore new sales channels in Japan and Hong Kong as well as Korea.

Accelerate Chinese market penetration

We are striving to expand sales network from eastern coastal cities 

such as Shanghai and Qingdao to western inland cities like Chongqing 

and Xian. We are also proactive in entering the fast-growing online 

market to boost local business.

“Nongshim is going beyond a simple food supplier and 
evolving into a localized food company that contributes to 
improving the quality of life of Chinese consumers.”

Sales trend 

(USD in millions)

Brief History of 

Nongshim in China

Completed Shanghai plant

Completed Qingdao plant

Completed Shenyang plant

Completed Jinshan plant in Shanghai 

(relocation of Shanghai plant)

Completed Yanbian plant and started the 

production of Baeksan Artesian Water

Completed a new plant to produce Baeksan 

Artesian Water

1996

1998

2000

2008

2010

2015
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Evolve into the No.1 brand in the spicy taste 
instant noodle market

Exporting instant noodles into large cities such as Tokyo and 

Osaka, Nongshim established Nongshim Japan, a local sales 

subsidiary, in 2002 for the full-scale advancement into Japan. 

Since then, two branches have been launched in Nagoya and 

Kyushu to introduce the brands of Nongshim all over the country.

Nongshim Japan has conducted diverse marketing activities 

aimed at cultivating Shin Ramyun brand. Particularly, we have 

promoted sampling events and the Shin Ramyun Day event to 

help Japanese consumers who are not familiar with spicy taste 

experience Nongshim’s unique taste.

In 2019, our efforts were made to explore local distribution 

channels and conduct diverse promotional activities, which 

resulted in achieving all-time high sales record in Japan.

Driven by Shin Ramyun brand, today, Nongshim is rising to 

become the No.1 brand in the spicy taste instant noodle market 

of Japan, the home of instant ramen.

To meet growing consumption of spicy taste in Japan, Nongshim 

launched Shin Ramyun Red with spicier taste than existing Shin 

Ramyun, enhancing the status of Shin brand. We will continue to 

expand the lineup of Shin brand including Shin Ramyun Kimchi 

Noodle and Shin Ramyun Light and give impetus to on-/offline 

marketing activities in order to activate communication with 

local consumers and ensure sustainable sales growth.

Shin Ramyun Doongji Cold 
Noodles

Gomtang Ramyun Shrimp CrackersPotato 
Noodle Soup

Shin Ramyun 
Red Cup

Uma CupShin Cup 
Noodle Soup

Neoguri

Nongshim is fascinating local consumers 

in Japan with its unique spicy taste.

JAPAN
Brief History of

Nongshim in Japan

Launched an office in Tokyo

Established Nongshim Japan 

(Head office in Tokyo)

Launched a branch office in Osaka

Launched a branch office in Kyushu (Jul.)

Launched a branch office in Nagoya (Dec.)

1981

2002

2009

Major brands

2019 Sales in Japan

USD
 65 

million
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Continuously develop new overseas markets

Nongshim founded a local subsidiary in Australia in January 

2014 to expand the local distribution network and to increase 

the awareness of its brands. We have explored retail markets 

by recruiting local talents and revamped the management 

system and sales organization, thereby making Shin Ramyun 

enter stores of two local distribution giants Woolworths and 

Coles. Marketing activities focused on Shin Ramyun sampling 

events at major retail stores to deliver the taste of Nongshim to 

local consumers.

Nongshim Vietnam, set up in Ho Chi Minh City in September 

2018, began sales in earnest in January 2019. Having a 

population of over 100 million and consuming 5 billion packs of 

instant noodle a year, the 5th largest in the world, Vietnam is 

recognized as a blue ocean market for instant noodle business.

Nongshim Vietnam targets young local consumers through 

online marketing activities utilizing the Neoguri character and 

the regular operation of stores in local universities. We focus on 

promoting Shin Ramyun brand and core brands through large 

distribution channels and exploring local retail channels so as 

to become the hub in the Southeast Asian market.

Meanwhile, Nongshim is expanding the market from Western 

Europe and Southern Europe to Eastern Europe by opening 

distribution channels at major airports and tourist attractions. 

In Southeast Asia and Latin America, we are focusing on 

entering major local distribution channels and promoting 

marketing activities by securing private sales stands to raise 

the awareness of Nongshim brands.

We have also been aggressive in exploring new markets in 

Africa, CIS, and the Middle East. As a result, Nongshim became 

the first Korean food company to launch a variety of products 

including Shin Ramyun at about 40 stores of Spar, a large 

retailer in South Africa.

Moreover, we are gaining reputation as a premium brand by 

entering Makro Center and Dostyk Plaza, the top retails in 

Kazakhstan.

Major brands

2019 Export Sales

* Including sales to overseas subsidiaries

USD 182 
million

Shin Ramyun Neoguri Doongji Cold 
Noodles

Kimchi Ramyun Shrimp CrackersZha Wang

Hot & Spicy
Bowl Noodle

Baeksan Artesian 
Water

Shin Cup 
Noodle Soup

2019 Sales in Australia

USD 22 
million

2019 Sales in Vietnam

USD 7 
million

Nongshim is developing new consumers in 

Europe and Africa by using Australia, the 

largest market in the southern hemisphere, 

and Vietnam, a blue ocean market for instant 

noodle, as a strategic stronghold.

AUSTRALIA
& EXPORT



Nongshim demonstrates world-class competitive edge in procurement 

system for stably securing material sources, state-of-the-art production 

facilities, and advanced logistic system as well as excellent R&D capabilities 

to lead the development of future food.

We are also committed to protecting the environment while engaging in 

sustainability management to seek co-prosperity with the community we 

serve.

Going forward, Nongshim will make utmost efforts to deliver pleasure and 

healthy life to consumers all over the world through differentiated tastes.

Nongshim provides safe and 

high-quality food products to global 

consumers by building on its world’s 

top competitiveness in the entire 

process from R&D to purchase, 

production, and logistics.

R&D 50
Purchasing 51
Production & Quality 52
Sales & Marketing 53
Logistics 54
Environment 55
Social Contribution 56

Corporate 
Competitiveness



50 51ANNUAL REPORT 2019

Purchasing

Nongshim has accumulated unrivaled technical power by operating 

the R&D laboratory since its establishment in 1965, which helps us 

release a wide array of trendsetting products that care for the health 

of consumers.

Our innovative technologies include the parching process for Shrimp 

Crackers, continuous low temperature vacuum drying technique for 

processing domestically grown Sumi potatoes all year round, and 

Zeodration Continuous Vacuum Dryer (Z-CVD), a technique applied 

to soup bases at low pressure and temperature. Those have served 

as driving forces for the growth of Nongshim.

Meanwhile, the establishment of Nongshim R&D Center in 2007 

created a momentum that raised our R&D system to a higher 

level. It also allowed us to develop more detailed and specialized 

technologies, which resulted in continuously launching creative 

products such as Doongji Cold Noodles, Zha Wang, and Bean Sprout 

Rice Noodle. These products offer more options to consumers.

Shin Ramyun Light, the best instant noodle brand in 2019, was also 

born through our R&D philosophy pursuing health and differentiated 

taste. Through continuous R&D activities, Nongshim has 160 

patents, 4 utility models, 2,210 registered trademarks, and over 590 

intellectual property rights from 80 countries.

Nongshim R&D Center, which boasts a group of excellent food 

experts, is devoted to consistently conducting diverse R&D projects 

for future food products and serving as the foundation for Nongshim 

to grow into a global food company.

In order to secure fresh quality ingredients at a competitive price, 

Nongshim implements diverse activities. Those include diversifying 

supply channels both at home and abroad, establishing purchasing 

strategies tailored to each commodity, closely managing ingredient 

suppliers, making forward contracts based on accurate market 

forecast, promoting integrated purchasing strategy, and so on.

As for the main ingredient, wheat flour, the raw wheat is mainly 

from America and Australia. However, in order to maintain steady 

supply, Nongshim have made an agreement with reliable local 

flour vendors. In addition, about 500 ingredients of soup base are 

provided by about 50 outstanding vendors who have passed the 

criteria of importance and vendor evaluation. Palm oil and rice bran 

oil, used during frying process, are imported directly from major 

companies in Malaysia and Thailand.

Meanwhile, Sumi Potato Chips, which first launched in 2010, 

is made with domestically-grown Sumi potatoes year-round. 

Potatoes are mostly gathered during the harvest season (June to 

August). They are managed and kept fresh in our production plants 

and specialized storage, maintaining the highest product quality.

R&D

PURCHASINGR&D
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Sales &
Marketing

The innovative production facilities and strict quality management 

system allow us to offer reliable products to consumers in the global 

market.

The Ansung Plant, with specialized production lines for soup base, 

is equipped with CIM (Computer Integrated Manufacturing) system 

to manage raw materials, production, storage and transportation at 

uncompromising levels of quality. The Asan Plant, which specializes 

in snack production, has the world’s first and only vacuum fryer 

equipment. It preserves the natural taste of potato in a chip.

The Gumi Plant installed the high-speed noodle production 

system for the first time in the world. This plant is outfitted with 

the IFS (Intelligent Factory System) to operate all processes from 

ingredient weighing to finished goods using a fully computerized 

system. Finished goods are connected to logistics system which 

automatically stores and ships.

The Noksan Plant is an innovative facility, which is equipped with a 

vacuum dough mixers and dryers with the 9-level of temperature 

and humidity control. It is tailored to manufacturing air-dried  

noodles, cold noodles, rice noodles, and pasta.

All our manufacturing facilities have global quality management 

systems - ISO, HACCP, FSSC22000, and HALAL - to ensure the 

highest quality. We are also proactive in preventing customer claims 

and supporting our suppliers.

Nongshim delivers its unique value to customers by pursuing 

optimized sales and marketing strategies that meet rapidly 

changing consumer needs and business environments.

Since 2015, Nongshim has been implementing performance and 

field-based sales strategies such as the incentive system and 

offering vehicle support. In addition, the mobile office system was 

launched to help salespersons find more opportunities and create 

better results in the business field.

Particularly, our sales and marketing professionals have unrivalled 

competitiveness in managing our flagship and strategic products 

and creating high performances in key stores.

In terms of marketing, we prioritize developing our brands from 

planning to launch by conducting a thorough analysis of market 

trends, consumer needs, and competition status in each business 

area such as instant noodles, snacks, beverages, and import 

brands.

To this end, we promote effective communication with consumers 

through conventional means such as consumer promotion and TV 

commercials, as well as new channels such as online and mobile 

media.

Production 
& Quality

PRODUCTION 
& QUALITY

SALES &
MARKETING
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Environment

Nongshim has an advanced logistics system which ensures 

optimized transportation, delivery, and storage of finished goods. 

Nongshim has continuously upgraded its logistics network and 

established the GPS·GIS-based real-time delivery monitoring 

system, raising logistics services to a higher level. Today, the cost-

effective logistics service is second to none.

In addition, Nongshim has mobilized its capacity in completing the 

TMS (Transportation Management System) and WMS (Warehouse 

Management System), and it enables to offer on-time transportation 

services to customers and secure stability and visibility in logistics 

management. The upgraded GIS, which monitors the arrival time 

to the destination in real time and the SMS on delivery information 

(arrival time, transport vehicles, volume of products, errors in 

service, etc.), ensures higher customer satisfaction.

The cross-docking among central logistics centers in Poseung, 

Anyang, and Gumi makes just-in-time transportation of products 

with low circulation rates possible, improving the storage efficiency 

in strategic logistics bases and reducing expenses.

The integrated logistics center in Incheon, started operation in 

November 2019, serves as a logistics hub that cover the whole 

metropolitan area. It also contributes to expanding domestic sales 

of Baeksan Artesian Water and exporting our products to China and 

other Asian countries.

As a global food company, Nongshim fulfills its responsibilities and 

roles for protecting the environment by conducting the 3G (Green 

Product, Green Process, Green Partnership) campaign.

To carry out our responsibility for responding to climate change 

which have become a critical issue internationally, we have built 

the GHG (Greenhouse Gas) inventory system aimed at measuring 

and managing GHG emissions together with external professional 

institutions. 

In addition, Nongshim is proactive in cultivating experts by each 

worksite and introducing advanced technologies in collaboration 

with external professionals, thereby pursuing efficient energy 

consumption and reduction of GHG emissions. Moreover, Nongshim’s 

plants pursue the concept of ‘Green Factory.’ Our Noksan Plant in 

Busan was designed to utilize natural lighting, thereby reducing 

the power consumption in the entire production process. The Asan 

Plant became the first factory to be equipped with wind power and 

photovoltaic power generation system and geothermal cooling and 

heating system in the industry, reducing energy expenses and GHG 

emissions.

As a result of leading GHG control, reduction of water pollutants, 

and safety management of suppliers through environmental 

management activities, all six domestic plants have been designated 

as the green company from regional environmental offices including 

Gumi Plant in October 2019.

Logistics

LOGISTICS ENVIRONMENT
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Love-Sharing Happy Fund

Since May 2007, Nongshim has run the Love-Sharing Happy 

Fund, raised by voluntary participation of all executives and 

employees. It is used for helping low-income households, senior 

citizens who live alone, and social welfare centers as well as 

providing relief supplies and instant noodles to overseas regions 

suffering from disasters.

Support for the Food Bank

We have donated foods to the Food Bank across the nation in 

order to help underfed children and low-income classes such 

as senior citizens who live alone and the disabled. In 2019, 

approximately 28,000 boxes of instant noodles were donated. 

We will continue food donation going forward.

Scholarship programs of Youlchon Foundation

To find and raise competent and excellent human resources who 

will lead our country, Youlchon Foundation provides scholarships 

to students who achieve high academic performances and 

are talented in specific fields. The scope of targets has been 

extended to master’s and doctorate programs as well as 

international students in the fields of basic natural sciences, new 

materials, genetic engineering, IT, and environment.
1
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Social Contribution

Children’s Day event

On Children’s Day, we set up a snack park in the square in front 

of the headquarters in Sindaebang-dong to give gifts to kids and 

conduct various games and activities that all family members 

can enjoy together. Nongshim holds this event every year to give 

children unforgettable and fun memories.

Sponsor Baeksan Artesian Water to children with 
leukemia and cancer

Nongshim has been sponsoring Baeksan Artesian Water to 200 

households with children with leukemia and cancer through 

the KACLC (Korean Association for Children with Leukemia and 

Cancer) since March 2018. We also send Baeksan Artesian Water 

to nine children’s facilities across the nation supported by the 

KACLC every month. So far, around 270 thousand bottles have 

been delivered. In June 2019, our employees donated their blood 

donation certificates to the KACLC. The company also supported 

the campaign hosted by the Korea Parents’ Association of 

Children Cancer with the aim of improving social awareness of 

children with leukemia and cancer.

Assist farming villages

Nongshim carries out regular voluntary activities every year 

in sisterhood farming villages near its business sites. It also 

undertakes various initiatives to achieve shared growth with 

local communities, such as providing support to Sumi potato 

farms to enhance their cultivation techniques, increase harvest, 

and raise farm incomes.

Shin Ramyun Sharing event

Nongshim has been donating 3,000 boxes of Shin Ramyun to 

low income households through the Dongjak Welfare Foundation 

every year since December 2008. A total of 35,000 boxes have 

been donated so far.

Briquette-sharing event

Since 2009, Nongshim has held the Briquette sharing event each 

winter, giving hope to and sharing warmth with our neighbors 

and families in need. More than 25 thousand briquettes and daily 

necessities have been donated as of 2019.

Deliver Kimchi to low-income families

We deliver Kimchi (10kg) to low-income senior citizens living 

alone in every winter to keep them from feeling alienated. In 

2019, a total of 110 families received Kimchi. We plan to carry 

out this program on a regular basis.

Year-end Charity ActivitiesNongshim is proactive in conducting 

social contribution activities to build a 

happy society.

SOCIAL 
CONTRIBUTION
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Overview

Nongshim is growing into a leading global food culture 

creator that contributes to health and happiness of 

mankind beyond just a Korea’s representative food 

company. Equipped with world-class brand power, R&D 

capabilities, production facilities, quality, and management 

competency, Nongshim engages in manufacturing and 

selling instant noodles, snacks, beverages, and import 

brands. In addition, by operating factories in two of the 

world’s largest instant noodle markets, China and the 

U.S., Nongshim has established itself as a global player, 

exporting major products to over 100 different countries 

around the world.

Business Environment and Growth Strategy

Recent changes in demography and life style have 

resulted in sluggish quantitative growth in the domestic 

instant noodle market while increasing consumer 

needs for better convenience, premium products, and 

individuality ensure the possibility of qualitative growth.

In response, with the aim of pursuing sustainable 

growth, Nongshim is making a concerted effort for the 

development of customer-centric products, identification 

of new categories, strict brand management, cultivation 

of new technologies, maximization of production 

efficiency, advancement of raw material supply chain, 

establishment of a quality assurance system for food 

safety, and preemptive responsiveness to control 

environmental issues.

We are also proactive in overseas business to seek for 

more growth opportunities. Our major global business 

strategies can be summarized as follows: cultivating 

premium brands including the Shin brand; expanding 

local markets in strategically targeting countries; entering 

local retail markets by hiring local talents; targeting large-

scale distribution channels in Europe; and conducting 

tailored promotion activities in emerging markets. 

Revamping management system, sale organization, and 

raw materials purchasing system will also be promoted to 

ensure higher profitability.

Meanwhile, despite a continued decrease in the population 

of young adults and children, the domestic snack market 

has shifted to qualitative growth due to the increase in 

customers’ needs for high-value and functional products.

Nongshim has coped with this trend by launching a series 

of new premium snacks including “Eskimo Rice,” “Potato 

Chip Yukejang Bowl Noodle Flavor,” “Baked Cuttlefish 

Spicy Flavor,” “Baked Shrimp Chips,” and “Mini Banana 

Kick” with its differentiated technologies, while refreshing 

its existing product line-up on a regular basis and 

developing new snack categories.

There’s fierce competition in the domestic beverages 

market due to rapid changes in trend and low entry 

barriers despite stable consumption. We are striving 

to establish Baeksan Artesian Water as a globally 

premium bottled water brand with a massive expansion 

of production capacity in preparation for increasing 

consumer demand at home and abroad. We also focus 

on expanding market share in the natural water and juice 

category markets by capitalizing on nationwide sales 

network.

Key Operating Performances

Nongshim’s total sales in 2019 (amount prior to the 

exclusion of sales allowance) recorded KRW 2.13 trillion, 

an increase of 2.6% from the previous year. Snack sales 

showed a slight decrease, while instant noodle, beverage, 

and import brand sales achieved stable growth. The 

company’s operating income decreased 26.3% year-on-

year to KRW 49.3 billion.

Looking into business categories, sales of the instant 

noodle business increased 1.3% from the previous year 

to KRW 1.22 trillion backed by sales growth of both pack 

and cup noodles. Sales of the snack business decreased 

0.1% year-on-year to KRW 323.5 billion due to sluggish 

sales of wheat-based snacks. The beverage business 

achieved KRW 162.0 billion in sales, 4.4% growth from 

the previous year, backed by sharp sales growth of 

Baeksan Artesian Water and Capri-Sun. Import brand 

business also recorded KRW 215.3 billion, 5.9% growth in 

sales.

Our global business marked stable growth in 2019. Export 

amounted to KRW 211.5 billion, an increase of 10.5% 

from the previous year, by strategically targeting the 

European and Southeast Asian countries and proactive 

marketing activities tailored to the characteristics of each 

market. Our overseas subsidiaries generated sales worth 

USD 612.1 million, up 8.7%.

Sales of Chinese subsidiaries rose by 2.7% year-on-year 

to USD 266.8 million with the expansion in sales of Shin 

Ramyun and Kimchi Ramyun.

Moreover, sales of the U.S. subsidiary soared 12.0% from 

the previous year to USD 251.9 million backed by the 

expansion of product line-up and active entrance into 

large distribution channels including Walmart, Costco, and 
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2019

2,128

1,215 (57.1%)

324 (15.2%)

162 (7.6%)

215 (10.1%)

212 (9.9%)

2018

2,073

1,199 (57.9%)

324 (15.6%)

155 (7.5%)

203 (9.8%)

191 (9.2%)

Snacks

31.1%

Instant noodles

54.4%

Kroger stores. Nongshim Japan and Nongshim 

Australia also saw increases of 10.2% and 10.0% 

to USD 65.2 million and USD 21.6 million in sales, 

respectively. These subsidiaries have focused 

on promoting the Shin Brand and targeting local 

distributors, respectively, for the year. Moreover, 

Nongshim Vietnam realized sales of USD 6.6 million.

In 2020, Nongshim will strive to solidify its basis for 

growth by launching new series of premium products 

that satisfy consumer needs while developing new 

categories, increasing customer value, and exploring 

overseas markets in a proactive manner.

Sales 

Our total sales recorded KRW 2.13 trillion in 2019. 

Sales by individual division are as follows:

The instant noodle business recorded sales of KRW 

1.22 trillion, up 1.3% from KRW 1.20 trillion of the 

previous year. This is mainly attributable to launching 

a variety of new products such as “Shin Ramyun 

Light,” “Happy Ramyun,” “Cold Noodle,” and “Acorn 

Spicy Cold Chewy Noodle” which meet changing needs 

of customers. Nongshim dominated 54.4% share in 

the domestic instant noodle market while taking up 

57.1% of the company’s total sales.

Sales of the snack business decreased 0.1% from the 

last year to KRW 323.5 billion, due mainly to sluggish 

sales of new wheat-based snacks in spite of launching 

premium products such as “Pawn Snack Chapaghetti 

Flavor,” “Baked Cuttlefish Snack,” and “Mini Banana 

Kick” as well as sales growth of corn-based products 

including “Banana Kick.” Nongshim took up 31.1% of 

the domestic snack market in 2019 and represented 

15.2% of the total sales.

The 2019 sales of the beverage business increased 

4.4% year-on-year to KRW 162.0 billion backed by 

sales growth of Baeksan Artesian Water and Capri-

Sun. These products achieved 8.5% and 4.0% growth, 

respectively, contributing to boosting the beverage 

business. The beverage business accounted for 7.6% 

of total sales.

Sales of import brands increased 5.9% from the 

previous year to KRW 215.3 billion thanks to 

remarkable sales growth of Kellogg’s’ and Mentos. 

Exports amounted to KRW 211.5 billion, an increase 

of 10.5% from the previous year.

Beverages

Import brands

Instant noodles

Snacks

Export

Sales 
breakdown 

(KRW in billions)

Market share 
in 2019 
(Source: A.C. Nielsen, 
based on 4 instant 
noodle makers and 
5 snack makers)  
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Profitability 

Nongshim’s profitability is influenced by the fluctuations 

in the price of international raw wheat, palm oil, etc. In 

2019, the price of raw wheat showed a similar level on 

annual average despite temporary sharp fluctuation.

We purchase palm oil by spot purchasing based on 

competitive bidding from major suppliers in Malaysia. 

Nongshim strives to ensure that prices are under control 

in the face of the changing prices in raw materials by 

securing stable suppliers while undertaking rigorous risk 

management.

In 2019, our cost of sales rose by 3.5% year-on-year to 

KRW 1.41 trillion and gross profit increased 0.2% from 

the previous year to KRW 496.6 billion. The gross profit 

margin was 26.1%, a decrease of 0.6%p. Selling and 

administrative expenses rose by 4.3% year-on-year to 

KRW 447.3 billion.

Therefore, the company’s operating profit in 2019 

recorded KRW 49.3 billion, a decrease of 26.3% from the 

previous year’s KRW 66.9 billion. Operating profit margin 

was 2.6%, a decrease of 1.0%p from the previous year.

As a result, net profit before tax amounted to KRW 81.8 

billion, a decrease of 18.4% year-on-year. The company’s 

net profit after corporate tax of KRW 25.5 billion stood at 

KRW 56.3 billion, down KRW 19.4 billion or 25.6% from 

the previous year.

(KRW in billions)

2019 2018

Sales* 1,906 1,858

Operating profit 49 67

Operating profit margin 2.6% 3.6%

Net profit 56 76

Net profit margin 3.0% 4.1%

* Excluded sales allowances

Financial Status

As of the end of 2019, Nongshim’s total assets amounted 

to KRW 2.50 trillion, an increase of 3.7% from the 

previous year’s KRW 2.41 trillion. Current assets fell 

by 14.4% over the previous year due to the decrease 

of other short-term financial instruments, while non-

current assets increased 14.2% year-on-year due to the 

expansion of investments in overseas subsidiaries.

Total liabilities were KRW 580.6 billion, up 13.3% over 

the previous year. Current liabilities rose by 13.2% year-

on-year due to the increase of borrowings. Non-current 

liabilities also increased 14.6% to KRW 63.8 billion.

As of the end of 2019, paid-in capital remained 

unchanged and retained earnings increased KRW 21.2 

billion year-on-year. As a result, shareholders’ equity 

rose by 1.2%, or KRW 22.0 billion, from the previous year 

to KRW 1.92 trillion in 2019.

(KRW in billions)

2019 2018

Current assets 751 878

Non-current assets 1,746 1,529

Total assets 2,497 2,407

Current liabilities 517 457

Non-current liabilities 64 56

Total liabilities 581 512

Total shareholders’ equity 1,916 1,894

Status of Consolidated Subsidiaries 

Nongshim has invested in domestic and overseas 

subsidiaries to expand global operations and secure 

fresh raw materials. As of the end of 2019, the key 

consolidated subsidiaries are as follows:

Classifi-
cation

Company name
Ownership 

(%)

Subsid-
iaries

Nongshim Hong Kong, Ltd. 97.5

Nongshim Holdings USA, Inc. 100.0

Nongshim Japan, Inc. 100.0

Yanbian Nongshim Mineral
Water Beverage Co., Ltd.

95.8

Nongshim Communications Co., Ltd. 90.0

Nongshim Australia Pty, Ltd. 100.0

Nongshim Vietnam Co., Ltd. 100.0
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2019 2018

Sales 2,343,942,951,727 2,236,436,214,583

Total sales 2,607,898,880,437 2,484,305,066,679

Sales allowances (263,955,928,710) (247,868,852,096)

Cost of sales (1,626,034,453,119) (1,564,692,858,541)

Gross profit 717,908,498,608 671,743,356,042

Selling and Administrative expenses (639,092,449,787) (583,183,360,306)

Operating profit 78,816,048,821 88,559,995,736

Other income 20,903,501,127 17,068,800,138

Other costs (4,909,622,761) (1,467,183,504)

Finance income 24,136,025,021 18,616,398,062

Finance costs (14,143,364,594) (10,303,338,346)

Gains (losses) from equity method (1,310,648,839) (152,355,532)

Profit before income tax 103,491,938,775 112,322,316,554

Income tax expense (32,422,991,362) (28,020,669,857)

Net profit 71,068,947,413 84,301,646,697

Profit (loss) attributable to :

Stockholders of the Company 70,995,479,988 84,292,487,442

Non-controlling interest 73,467,425 9,159,255

Earnings (loss) per share

Basic 12,277 14,577

Diluted 12,277 14,577

2019 2018

Assets

Current assets 1,078,580,682,201 1,053,752,881,601

Cash and cash equivalents 317,796,185,342 167,718,554,051

Short-term financial instruments 273,924,243,662 454,326,060,636

Other financial assets 35,695,661,638 -

Trade receivables 210,608,471,651 196,881,151,274

Other receivables 13,203,192,456 13,438,699,520

Inventories 208,388,985,969 202,442,162,119

Other current assets 12,581,582,701 13,900,867,152

Income tax assets 6,382,358,782 5,045,386,849

Non-current assets 1,574,469,192,705 1,478,533,653,304

Long-term financial instruments 8,500,000 8,500,000

Accounts receivable - other 12,024,765,086 12,446,361,740

Other financial assets 71,366,426,095 53,659,341,092

Investments in affiliates 4,906,995,629 6,217,644,468

Retirement benefit assets 6,175,994,972 12,539,761,748

Tangible assets 1,208,287,548,782 1,157,817,535,995

   Right-of-use asset 14,844,746,394 -

Intangible assets 59,182,232,773 59,604,914,031

Investments in real estate 195,635,279,433 174,511,027,186

Other non-current assets 171,384,869 234,799,559

Deferred income tax assets 1,865,318,672 1,493,767,485

Total assets 2,653,049,874,906 2,532,286,534,905

Liabilities

Current liabilities 584,986,895,655 522,231,431,608

Accounts payables 250,177,883,155 234,872,745,458

Other payables 176,914,934,885 179,289,057,105

Contract liabilities 24,166,869,521 21,052,278,529

Short-term borrowings 81,159,565,337 35,214,015,724

   Lease liabilities 6,380,212,529 -

Income tax liabilities 12,808,936,962 17,554,018,228

Allowance for sales returns 9,120,814,643 9,074,646,243

Other current liabilities 24,257,678,623 25,174,670,321

Non-current liabilities 127,319,582,440 112,304,804,614

Long-term borrowings 57,683,963,224 53,076,659,809

Other payables 212,694,000 202,636,000

   Lease liabilities 8,768,400,875 -

   Retirement benefit liabilities 1,069,187,131 -

Deferred tax liabilities 38,882,628,922 42,602,934,439

Other long-term employee benefit obligations 20,651,734,511 15,895,975,699

Other non-current liabilities 50,973,777 526,598,667

Total liabilities 712,306,478,095 634,536,236,222

Equity

Total equity attributable to stockholders of the Company 1,927,921,150,666 1,885,122,216,632

Share capital 30,413,210,000 30,413,210,000

Share premium 123,720,854,309 123,720,854,309

Other capital (104,223,416,173) (111,497,094,048)

Retained earnings 1,878,010,502,530 1,842,485,246,371

Non-controlling interest 12,822,246,145 12,628,082,051

Total equity 1,940,743,396,811 1,897,750,298,683

Total liabilities and equity 2,653,049,874,906 2,532,286,534,905

As of December 31, 2019 and 2018

Nongshim Co., Ltd. and its subsidiaries

(Unit: Korean Won)

Nongshim Co., Ltd. and its subsidiaries

(Unit: Korean Won)

2019 2018

Net profit 71,068,947,413 84,301,646,697

Other comprehensive income (4,857,221,056) (4,518,762,865)

Items that will be reclassified to profit or loss subsequently

Financial assets at fair value through other comprehensive profit or loss 578,525,641 1,118,664,452

Net change in currency translation differences of overseas sites 6,567,077,407 545,909,898

Items that will not be reclassified to profit or loss subsequently

Financial assets at fair value through other comprehensive profit or loss 280,460,000 177,096,088

Recalibration factors of retirement benefit obligations (12,283,284,104) (6,360,433,303)

Total comprehensive income 66,211,726,357 79,782,883,832

Stockholders of the Company 65,961,148,562 79,808,344,123

Non-controlling interest 250,577,795 (25,460,291)

Nongshim Co., Ltd. and its subsidiaries

(Unit: Korean Won)

Consolidated Statements of Financial Position Consolidated Statements of Income For the years ended December 31, 2019 and 2018

Consolidated Statements of Comprehensive Income For the years ended December 31, 2019 and 2018
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Attributable to stockholders of the Company Noncon-

trolling

Interest
Total EquityShare Capital

Share 

Premium
Other Capital

Retained
Earnings

Total

Balance as of January 1, 2018 30,413 123,721 (113,403) 1,787,713 1,828,444 12,654 1,841,098

Net profit - - - 84,292 84,292 9 84,302

Other comprehensive income

Financial assets at fair value through other 

comprehensive profit or loss - - 1,296 - 1,296 - 1,296

Recalibration factors of retirement benefit 

obligations - - - (6,390) (6,390) 29 (6,360)

Net change in currency translation differences 

of overseas sites - - 610 - 610 (64) 546

Total comprehensive income for the year - - 1,906 77,903 79,808 (25) 79,783

Dividends to stockholders - - - (23,131) (23,131) - (23,131)

Balance as of December 31, 2018 30,413 123,721 (111,497) 1,842,485 1,885,122 12,628 1,897,750

Balance as of January 1, 2019 30,413 123,721 (111,497) 1,842,485 1,885,122 12,628 1,897,750

Net profit - - - 70,995 70,995 73 71,069

Other comprehensive income

Financial assets at fair value through other 

comprehensive profit or loss - - 859 - 859 - 859

Recalibration factors of retirement benefit 

obligations - - - (12,252) (12,252) (32) (12,283)

Net change in currency translation differences 

of overseas sites - - 6,358 - 6,358 209 6,567

Total comprehensive income (loss) for the year - - 7,217 58,744 65,961 251 66,212

Changes in accounting policy - - - (88) (88) - (88)

Changes in non-controlling interest - - 56 - 56 (56) -

Dividends to stockholders - - - (23,131) (23,131) - (23,131)

Balance as of December 31, 2019 30,413 123,721 (104,223) 1,878,011 1,927,921 12,822 1,940,743

2019 2018

Cash flows from operating activities 162,459,540,125 146,872,696,174

Profit for the year 71,068,947,413 84,301,646,697

Adjustment of non-cash items 158,602,835,636 133,745,881,879

Adjustment of working capital (39,290,196,643) (46,521,241,054)

Interest received 14,947,444,122 11,532,510,423

Interest paid (4,609,892,140) (3,082,998,904)

Dividend received 760,040,000 760,040,000

Income tax paid (39,019,638,263) (33,863,142,867)

Cash flows from investing activities (30,736,184,916) (128,870,981,748)

Cash inflows from investing activities 466,131,519,982 394,178,417,965

Decrease of long & short-term financial instruments 456,359,826,080 392,597,795,014

Disposal of other financial assets 6,079,210,446 28,565,000

Decrease of other trade receivables 2,638,948,772 1,109,929,280

Increase of other trade payables 787,784,000 -

Disposal of tangible assets 229,919,684 442,128,671

Disposal of intangible assets 35,831,000 -

Cash outflows from investing activities (496,867,704,898) (523,049,399,713)

Increase of long & short-term financial instruments (275,932,700,000) (420,673,738,320)

Acquisition of affiliated companies' investment - (6,370,000,000)

Acquisition of other financial assets (57,573,858,565) (5,205,524,726)

Increase of other trade receivables (2,158,754,221) (918,996,578)

Decrease of other trade payables (6,224,966,000) -

Acquisition of tangible assets (153,713,361,901) (88,173,333,617)

Disposal of tangible assets (219,560,000) 　-

Acquisition of intangible assets (231,446,471) (388,204,382)

Acquisition of real estate (813,057,740) (1,319,602,090)

Cash flows from financing activities 17,777,742,608 (5,772,483,187)

Cash inflows from financing activities 314,643,739,790 56,014,253,769

Increase of borrowings 314,643,739,790 56,014,253,769

Cash outflows from financing activities (296,865,997,182) (61,786,736,956)

Redemption of borrowings (266,414,321,655) (38,657,684,956)

Lease liabilities paid (7,322,627,527) -

Dividend paid (23,129,048,000) (23,129,052,000)

Effect of exchange rate fluctuations on cash held 576,533,474 105,110,918

Net increase (decrease) in cash and cash equivalents 150,077,631,291 12,334,342,157

Cash and cash equivalents at beginning of the year 167,718,554,051 155,384,211,894

Cash and cash equivalents at end of the year 317,796,185,342 167,718,554,051

(KRW in millions)
(Unit: Korean Won)

Nongshim Co., Ltd. and its subsidiaries

Consolidated Comprehensive Statements of 
Changes in Equity

For the years ended December 31, 2019 and 2018 Consolidated Statements of Cash Flows For the years ended December 31, 2019 and 2018

Nongshim Co., Ltd. and its subsidiaries
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2019 2018

Sales 1,905,694,049,103 1,857,814,054,433

Total sales 2,127,569,019,480 2,072,770,952,039

Sales allowances (221,874,970,377) (214,956,897,606)

Cost of sales (1,409,083,926,164) (1,362,001,740,111)

Gross profit 496,610,122,939 495,812,314,322

Selling and Administrative expenses (447,262,863,843) (428,868,832,862)

Operating profit 49,347,259,096 66,943,481,460

Other income 27,556,065,603 23,094,468,330

Other costs (4,198,524,072) (618,499,781)

Finance income 20,153,970,396 15,399,874,057

Finance costs (9,771,404,566) (4,490,090,737)

Gains (losses) from equity method (1,310,648,839) (152,355,532)

Profit before income tax 81,776,717,618 100,176,877,797

Income tax expense (25,505,012,569) (24,511,874,266)

Net profit 56,271,705,049 75,665,003,531

Earnings per share

Basic 9,731 13,085

Diluted 9,731 13,085

Nongshim Co., Ltd.

(Unit: Korean Won)2019 2018

Assets

Current assets 750,893,973,769 877,680,149,188

Cash and cash equivalents 111,712,510,859 98,050,905,577

Short-term financial instruments 272,000,000,000 452,000,000,000

Other financial assets 35,695,661,638 -

Trade receivables 163,835,961,062 158,615,161,715

Other receivables 13,766,905,777 15,408,620,729

Inventories 148,859,665,370 148,760,156,369

Other current assets 5,023,269,063 4,845,304,798

Non-current assets 1,746,046,480,387 1,529,020,099,730

Long-term financial instruments 6,000,000 6,000,000

Accounts receivable - other 11,501,391,146 11,987,113,541

Other financial assets 71,366,426,095 53,659,341,092

Investments in subsidiaries and affiliates 585,381,585,028 447,849,110,067

Retirement benefit assets 6,175,994,972 13,249,768,239

Tangible assets 843,923,578,807 807,592,991,990

Right-of-use asset 12,125,365,671 -

Intangible assets 19,777,486,428 19,943,436,356

Investments in real estate 195,635,279,433 174,511,027,186

Other non-current assets 153,372,807 221,311,259

Total assets 2,496,940,454,156 2,406,700,248,918

Liabilities

Current liabilities 516,795,186,467 456,700,512,911

Accounts payables 226,275,237,998 212,589,873,763

Other payables 156,604,841,754 157,429,265,703

Contract liabilities 18,644,818,827 17,351,787,679

Borrowings 78,730,400,000 31,306,800,000

Lease liabilities 5,299,083,241 -

Income tax liabilities 7,874,544,271 14,151,329,489

Allowances for sales returns 8,408,818,253 8,297,481,360

Other current liabilities 14,957,442,123 15,573,974,917

Non-current liabilities 63,760,193,074 55,648,453,014

Lease liabilities 7,030,446,396 -

Deferred tax liabilities 36,233,537,411 39,371,525,489

Other long-term employee benefit obligations 20,445,235,490 15,750,328,858

Other non-current liabilities 50,973,777 526,598,667

Total liabilities 580,555,379,541 512,348,965,925

Equity

Share capital 30,413,210,000 30,413,210,000

Share premium 123,720,854,309 123,720,854,309

Other capital (74,540,692,608) (75,399,678,249)

Retained earnings 1,836,791,702,914 1,815,616,896,933

Total equity 1,916,385,074,615 1,894,351,282,993

Total liabilities and equity 2,496,940,454,156 2,406,700,248,918

(Unit: Korean Won)

Nongshim Co., Ltd.

2019 2018

Net profit 56,271,705,049 75,665,003,531

Other comprehensive income (11,107,413,427) (5,359,071,691)

Items that will be reclassified to profit or loss subsequently

Financial assets at fair value through other comprehensive profit or loss 517,329,148 1,118,664,452

Items that will not be reclassified to profit or loss subsequently

Financial assets at fair value through other comprehensive profit or loss 341,656,493 177,096,088

Recalibration factors of retirement benefit obligations (11,966,399,068) (6,654,832,231)

Total comprehensive income 45,164,291,622 70,305,931,840

Nongshim Co., Ltd.

Non-consolidated Statements of 
Financial Position

As of December 31, 2019 and 2018

(Unit: Korean Won)

Non-consolidated Statements of Income For the years ended December 31, 2019 and 2018

Non-consolidated Statements of 
Comprehensive Income

For the years ended December 31, 2019 and 2018
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2019 2018

Cash flows from operating activities 133,040,489,212 105,931,160,603

Profit for the year 56,271,705,049 75,665,003,531

Adjustment of non-cash items 120,662,390,589 100,861,614,055

Adjustment of working capital (23,949,768,536) (53,933,511,609)

Interest received 12,929,582,175 10,426,093,023

Interest paid (2,259,840,492) (653,992,964)

Dividend received 760,040,000 760,040,000

Income tax paid (31,373,619,573) (27,194,085,433)

Cash flows from investing activities (137,673,095,278) (95,778,183,556)

Cash inflows from investing activities 461,503,148,965 389,944,602,183

Decrease of long & short-term financial instruments 452,000,000,000 388,666,595,014

Disposal of other financial assets 6,079,210,446 -

Decrease of other trade receivables 2,565,546,700 1,063,650,000

Increase of other trade payables 787,784,000 -

Disposal of tangible assets 34,776,819 214,357,169

Disposal of intangible assets 35,831,000 -

Cash outflows from investing activities (599,176,244,243) (485,722,785,739)

Increase of long & short-term financial instruments (272,000,000,000) (417,000,000,000)

Acquisition of investments in subsidiaries (138,843,123,800) (17,172,870,000)

Acquisition of investments in affiliates - (6,370,000,000)

Acquisition of other financial assets (57,573,858,565) (5,205,524,726)

Increase of other trade receivables (2,072,625,000) (910,230,000)

Decrease of other trade payables (6,224,966,000) -

Acquisition of tangible assets (121,235,659,580) (37,356,354,541)

Disposal of tangible assets (219,560,000) -

Acquisition of intangible assets (193,393,558) (388,204,382)

Acquisition of real estate (813,057,740) (1,319,602,090)

Cash flows from financing activities 18,317,881,319 1,308,548,000

Cash inflows from financing activities 302,209,400,000 52,070,200,000

Increase of borrowings 302,209,400,000 52,070,200,000

Cash outflows from financing activities (283,891,518,681) (50,761,652,000)

Redemption of borrowings (254,742,200,000) (27,632,600,000)

Dividend paid (23,129,048,000) (23,129,052,000)

Lease liabilities paid (6,020,270,681) -

Effect of exchange rate fluctuations on cash held (23,669,971) (4,067,113)

Net increase (decrease) in cash and cash equivalents 13,661,605,282 11,457,457,934

Cash and cash equivalents at beginning of the year 98,050,905,577 86,593,447,643

Cash and cash equivalents at end of the year 111,712,510,859 98,050,905,577

(Unit: Korean Won)(KRW in millions) Share Capital Share Premium Other Capital Retained Earnings Total

Balance as of January 1, 2018 30,413 123,721 (76,695) 1,769,737 1,847,176

Profit for the year - - - 75,665 75,665

Other comprehensive income

Financial assets at fair value through 

other comprehensive profit or loss - - 1,296 - 1,296

Recalibration factors of retirement benefit 

obligations - - - (6,655) (6,655)

Total comprehensive income for the year - - 1,296 69,010 70,306

Dividends to stockholders - - - (23,131) (23,131)

Balance as of December 31, 2018 30,413 123,721 (75,400) 1,815,617 1,894,351

Balance as of January 1, 2019 30,413 123,721 (75,400) 1,815,617 1,894,351

Profit for the year - - - 56,272 56,272

Other comprehensive income

Financial assets at fair value through 

other comprehensive profit or loss - - 859 - 859

Recalibration factors of retirement benefit 

obligations - - - (11,966) (11,966)

Total comprehensive income for the year - - 859 44,305 45,164

Dividends to stockholders - - - (23,131) (23,131)

Balance as of December 31, 2019 30,413 123,721 (74,541) 1,836,792 1,916,385

Non-consolidated Comprehensive 
Statements of Changes in Equity

For the years ended December 31, 2019 and 2018

Nongshim Co., Ltd. Nongshim Co., Ltd.

Non-consolidated Statements of 
Cash Flows

For the years ended December 31, 2019 and 2018
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Nongshim completed the holding company system through divestiture in 2003. 

It was possible because our corporate governance issue was addressed, and 

investors were favorable to our efforts for improving management efficiency 

and shareholder-friendly policy. In particular, foreign investors have expressed 

high investment attractiveness for the future growth and profitability as the 

market leader in the domestic food industry. Nongshim Holdings currently has 

2 listed companies (Nongshim, Youlchon Chemical) and 3 non-listed companies 

(Taekyung Nongsan, etc.) as subsidiaries.

Nongshim 
Hong Kong

Nongshim 
Holdings USA

Nongshim 
Vietnam

Nongshim 
Japan

Nongshim
Commu-
nications

Yanbian
Nongshim

Mineral Water
Beverage Co.,

Ltd.

Nongshim  
Australia

Affiliates

Nongshim Holdings

Holding company of Nongshim Group 

Nongshim Holdings contributes to the 

maximization of shareholder value by 

improving corporate governance and raising 

management efficiency. It helps each 

subsidiary focus their capabilities on key 

businesses.

 http://www.nongshimholdings.co.kr

Nongshim Engineering

Provide professional engineering services 

Nongshim Engineering provides professional 

engineering services in diverse areas 

including the construction of cutting-

edge food and pharmaceutical production 

plants, automated logistics facilities, and 

factory automation equipment as well as 

construction supervision.

 http://www.nongshimeng.com

Hotel Nongshim

Ensure comfortable rest 

Hotel Nongshim has been loved by domestic 

and foreign customers through comfortable 

and heimish services for over 40 years. It 

demonstrates the largest spa in Asia.

 http://www.hotelnongshim.com

Youlchon Chemical

High-tech packaging materials maker

Youlchon Chemical produces high quality 

packaging materials to help Nongshim 

deliver its unique taste to customers in 

a safe and hygienic way through diverse 

forms of product package.

 http://www.youlchon.com

NDS (Nongshim Data System)

Leading IT solution provider 

NDS is dedicated to operating IT systems of 

Nongshim Group. The company’s business 

territory extends not only to developing and 

supplying hardware and software systems 

but also offering consulting services with 

regard to data processing and IT.

 http://nds.nongshim.co.kr 

Nongshim Development

Premium golf course 

Nongshim Development operates Ildong 

Lake Golf Club, a world-class golf course 

with 18 holes which was accredited for 

international tournaments by the U.S. LPGA.

 http://www.ildonglakes.co.kr

Taekyung Nongsan

Specialist in creating new tastes

Taekyung Nongsan creates new tastes by 

processing hand-picked finest ingredients 

through strict quality control and hygiene 

management systems and diverse cutting-

edge facilities.

 http://www.itaekyung.com

Mega Mart

Deliver better customer satisfaction 

Mega Mart pursues delivering better 

products to customers more conveniently 

and rapidly. It also offers a new-concept 

shopping space as well as high-quality fresh 

products.

 http://home.megamart.com

Holding Co. 
& Investment 
Structure

Nongshim
Holdings

Youlchon
Chemical 

31.94%

Taekyung
Nongsan 

100.00%

Nongshim
Development 

96.92%

Nongshim
Engineering 

100.00%

Nongshim 

32.72%

 Listed company      Unlisted company
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NONGSHIM AMERICA

In June 2005, Nongshim established the U.S. plant in Los Angeles to expand 

its business to the American instant noodle market. The plant produces bowl 

noodle, pack noodle, and soup powder through fully automated facilities which 

facilitate diverse packaging and standardization of high quality. The U.S. plant 

serves as a hub for supplying products throughout the Americas.

Overseas Plants

SHENYANG NONGSHIM

Shenyang Nongshim was established in November 2000 to help enhance our 

dominance in the Chinese market. The company produces and sells a variety of 

items in China, such as Shin Ramyun, Pawn Snack, Shrimp Crackers, Banana 

Kick, and Onion Rings. Shenyang Nongshim plays a pivotal role in introducing 

Korean taste throughout China.

QINGDAO NONGSHIM

Established in 1998, Qingdao Nongshim supplies fresh ingredients for instant 

noodles, snacks and semi-finished products to plants in Shanghai, Shenyang, 

and Korea. It is capable of producing a variety of food materials through 

production facilities for drying, extracts, pellets, and soup powder.

YANBIAN NONGSHIM

Yanbian Nongshim, the production base of 

Baeksan Artesian Water established in 2010, 

produces the world’s top-class mineral water. 

A new plant with cutting-edge facilities was 

completed in October 2015 to pave the way for 

cultivating Baeksan Artesian Water as a global 

brand, and the third production line was built in 

September 2017.

SHANGHAI NONGSHIM

Nongshim first entered the Chinese market in 1996 by establishing an 

ultramodern plant in Shanghai. Shanghai Nongshim produces various instant 

noodles, including Shin Ramyun and Shanghai Tangmyun, through high-tech 

manufacturing facilities. Shanghai Nongshim plays a key role in pioneering new 

overseas markets as well as targeting inland areas.
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Global Network

Anyang Plant
Anseong Plant

Asan Plant

Gumi Plant

Busan
Plant

Noksan
Plant

KOREA

Anyang Plant   Completed in 1976 / Production of instant noodles and snacks 

  Address: 35, Nongshim-ro, Gunpo-si, Gyeonggi-do, Korea / Tel: 82-31-450-5500

Ansung Plant    Completed in 1982 / Production of instant noodles and soup powder 

  Address: 28, Gongdan-ro, Anseong-si, Gyeonggi-do, Korea / Tel: 82-31-8046-6500 

Asan Plant    Completed in 1992 / Production of snacks 

  Address: 485, Tangjeongmyeon-ro, Tangjeong-myeon, Asan-si, Chungcheongnam-do, Korea / Tel: 82-41-540-4700

Gumi Plant     Completed in 1991 / Production of instant noodles and snacks 

  Address: 58-11, 1gongdan-ro 7-gil, Gumi-si, Gyeongsangbuk-do, Korea / Tel: 82-54-469-5000

Busan Plant     Completed in 1976 / Production of instant noodles and snacks 

  Address: 46, Sasang-ro 455beon-gil, Sasang-gu, Busan, Korea / Tel: 82-51-366-5300

Noksan Plant   Completed in 2007 / Production of air-dried noodles and extruded noodles 

  Address: 48, Noksansandan 261-ro 73beongil, Gangseo-gu, Busan, Korea / Tel: 82-51-329-4100

ASIA & PACIFIC

Nongshim Japan    Founded in 2002 / Address: DAIDO SEIMEI KASUMIGASEKI BLDG. 4F, 1-4-2, KASUMIGASEKI, 

CHIYODA-KU, TOKYO, JAPAN / Tel: 81-3-3595-0882

Nongshim Australia    Founded in 2014 / Address: SUITE 2.8, 56 DELHI ROAD NORTH RYDE NSW 2113, AUSTRALIA / 

Tel: 61-2-9870-7178 

Nongshim Vietnam    Founded in 2018 / Address: 2nd floor, Pax sky building, 13-15-17 Truong Dinh, Ward 6, District 3, 

Ho Chi Minh City / Tel: 84-28-7307-4979

CHINA

Shanghai Nongshim     Completed in 1996 / Production of instant noodles 

  Address: 840HAO, LANGONG ROAD, JINSHANGONGYEK AIFA DISTRICT, SHANGHAI, CHINA / Tel: 86-21-6727-7711

Shenyang Nongshim    Completed in 2000 / Production of instant noodles and snacks 

  Address: 3JIA 1HAO, SHENYANGJINGJIJISHUKAIFAQU 4HAOJIE, SHENYANG, LIANING, CHINA / Tel: 86-24-2536-7480 

Qingdao Nongshim    Completed in 1998 

  Production of powder soup, partly processed snacks, dried agricultural and marine product extracts, etc.   

  Address: GONGYEYUANDI, YINGHAIZHEN, JIAOZHOU, QINGDAO, SANDONG, CHINA / Tel: 86-532-8527-0155

Yanbian Nongshim     Completed in 2010 / Production of Baeksan Artesian Water 

  Address: 1HAO, EIRENSONG DONGLU, ERDAOBAIHZHEN, ANTU, JILIN, CHINA / Tel: 86-433-593-2626

NORTH AMERICA

Nongshim America    Founded sales subsidiary in 1994 / Completed in 2005 / 

Production of instant noodles and soup powder 

   Address: 12155, 6TH STREET, RANCHO CUCAMONGA, CA 91730, USA 

   Tel: 1-909-484-1888

Nongshim Canada    Founded sales subsidiary in 2020 

   Address: 6255 Cantay Road Unit 4, Mississauga, ON L5R 3Z4, CANADA 

   Tel: 1-905-501-7176
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112, Yeouidaebang-ro, Dongjak-gu, Seoul

Tel: 82-2-820-7114

www.nongshim.com


